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n o m i n e e s

T h e  10 T h A n n u A l  G o l d e n  T r A i l e r  AwA r d s74 T h e 10 T h A n n u A l  G o l d e n  T r A i l e r  AwA r d s 75

The Spirit “Wild Posts”
lionsgate
ignition Print
Photographer:  
Tim Palen

Watchmen  
“Character Banners”
warner Bros. Pictures
Mojo, llC
Art director:  
Alessandro Cornia
Art director:  
evan wright
Client warner Bros. 
Pictures: Blair rich
Client warner Bros. 
Pictures: John stanford
Creative director: 
Andrew Percival
Finisher: Chris Mastalir
Finisher: david williams

Harry Potter and the 
Half-Blood Prince 

“Individual Wild Posts”
warner Bros
Crew Creative
executive Vice 
President of worldwide 
Marketing warner 
Bros.: Blair rich
Vice President of 
Creative Advertising 
warner Bros.:  
John stanford

Best Wild Posts

Friday the 13th  
“Wild Posts”
warner Bros. Pictures
BlT & Associates, inc.
Creative/design:  
BlT & Associates, inc.
sVP Creative 
Advertising:  
Michael Jones




